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THE COURSE OF BUSINESS IN THE CITIES 
OF OHIO 


Bank Debits 

The condition of business in eight of the larger cities 
of Ohio, as reflected by debits to individual bank ac- 
counts, is shown in Chart I, page 4. The chart affords 
a graphic comparison of the cities and the entire state. 
June shows normally a gain over May of about 6 
per cent. The preliminary June data record an in- 
crease of over 9 per cent. It will be noted from 
the chart that every city shows an increase over May 
except Springfield and Youngstown, where declines 
were registered. To!edo and Dayton show the great- 
est June increase and also show higher leve's than 
the other cities throughout the period covered. 


Construction Contracts Awarded 


The fluctuations of the construction industry in Ohio 
and the seven largest cities of the state are recorded 
in Chart II, page 5. Each series has been corrected by 
the state index of seasonal variation. The state chart is 
significant in that it shows a fairly consistent declin- 
ing tendency in construction in Ohio since August, 
1925. Youngstown is the only city which shows an 
increase in May, the last month for which the data 
are available. The severe decline in C-eveland is partly 
due to strikes in the building trades. 


EMPLOYMENT IN OHIO 
The Construction Industry 

With this issue of the Bulletin the Bureau an- 
nounces the final revision of its series gauging the con- 
dition of employment in the construction industry of 
Ohio. The base for the series has been shifted to the 
average month of 1923. The data for 1923 have re- 
cently become available through the courtesy of the 


TABLE I 


EMPLOYMENT IN THE OHIO CONSTRUCTION INDUSTRY 
January to June 1926 


In Each Series Average Month 1923 Equals 100 


Ohio Division of Labor Statistics. Two considera- 
tions were responsible for the shift in base. In the 
first place, the national employment series computed 
by the United States Department of Labor are on a 
1923 base; in the second place, it is believed that 1923 
constitutes a more “normal” base period than 1924 
or 1925. 
CHART Ill 


EMPLOYMENT IN THE OHIO CONTRUCTION IN- 
DUSTRY, CLEVELAND EXCLUDED 
January to June, 1926 
In Each Series Average Month 1923 Equals 100 


4 le 
rected for S. V. 


at 


umber of Wage Earners Corrected for Seasonal Variation... . 


a 
4 
4 
7 ° 
Jmuary February March April May June 
All State January | February | March April | May | June as - 3 
of Wage 983 75.8 61.0 66.4 76.2 112.4 
Number of Wage Earners Corrected for Seasonal Variation....' 110.2 112.6 81.5 72.5 76.8 101.1 oe 
All State—Less Cleveland 
78.5 82.6 77.3 101.8 11.7 101.2 
i206 | 1295 | is | 1068 | 1015 
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CHART I 


BANK DEBITS IN OHIO CITIES 
Average Month 1920-1924 = 100 


Corrected for Seasonal Variation 
1 AKRON 


—= 


Source: Standard Statistics Company 
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CHART Il 
CONSTRUCTION CONTRACTS AWARDED IN OHIO 
January 1924 to Date 
Corrected for Normal Seasonal Variation* Average Month 1920-1924 = 100 Source: F. W. Dodge Corporation 


*All Series are Corrected by the State Index of Seasonal Variation 
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In Charts III and IV the new indices are plotted. Foundries and Machine Shops . 

Chart III shows the indices for the state exclusive of The foundry and machine shop industry is the largest 
Cleveland. The indices for the entire state are plotted single industry in Ohio, employing more wage earners 
in Chart IV. The strikes in Cleve'and during recent and having a larger payro!l than any other. For this ia 
months make this division significant. It will be ob- reason the Bureau is gratified to announce employment 

: served that both the actual and the seasonally corrected series covering this industry. The group of co-operat- 

ef wage earner series have been plotted in each case. The ing firms is growing steadily and now represents about ) 
seasonal index used has been computed from the 1914- oa 
1924 record of fluctuations in employment by general CHART IV e 
contracting firms of Ohio as shown by their reports EMPLOYMENT IN THE OHIO CONSTRUCTION Cl 
to the Ohio Division of Labor Statistics. The wage INDUSTRY - 
payments series are shown without corrections. In a January to June, 1926 Ti 
later issue of the Bulletin the series from January, In Each Series Average Month Equals 100 z 
1922, to date will be presented. The 1926 indices are Se i. 


listed in Table I, page 3. 
The relative changes recorded in the several cities 


in June, 1926, over June, 1925, are shown in Table II. 12g n 
The average month for the period January-June, 1926, Py 
is also shown in comparison with the same average ee oe" / ! 


month of the corresponding period of 1925. 


Unemployment in Ohio Cities 


The unemployment situation in seven cities of Ohio ae V / 
is shown in Table III. In general, the data show an \ Number of W. EB. ex || / 
increase in unemployment in June over May, but no — 
great change over June of 1925. However, it will be \ — / 
noted that the tendencies vary in the several cities. \ 
The Metal Trades 
* In Chart V there are presented index number series NN will 
representing the fluctuations of employment in the ¥ ° AZ | 
metal trades in five cities of Ohio. The indices are 
based on the reports of the National Metal Trades As- s sate Annies: 
sociation and are expressed in terms of the average ez 
month of 1925. The state curve is an aggregate of 
the data for the five cities. The indices since May, a 
1925, are given in Table IV. Jamary February March April May June 


TABLE II 
INDICES OF EMPLOYMENT IN THE OHIO CONSTRUCTION INDUSTRY 
In Each Series Average Month 1923 Equals 100 


= No. of Total Number of Wage Earners 
Report- Wage June Av. Mo. Jan.-June 
City ing | Paym'ts Percent Percent 
Firms June 3 In- ee 
1926 1926 1926 1925 crease* 1926 1925 crease* 
19 192.0 123.9 148.6 —16.6 97.8 96.0 2.0 
13 82.1 68.2 117.5 —42.0 47.4 108.1 —56.2 
27 105.8 126.6 115.2 9.9 54.5 92.2 —40.9 
12 115.6 116.8 83.9 39.2 101.9 71.9 41.7 
i 8 121.9 94.4 82.3 14.7 73.7 46.3 59.2 
7 149.7 62.1 67.5 —8.0 83.8 62.6 33.9 
7 82.2 104.7 91.8 14.1 130.5 61.5 112.2 _ 
| 121 118.2 | 112.4 | 110.5 1.7 | 78.2 | 85.7 | —88 
All State Exclusive of Cleveland... .... 94 100.2 102.0 100.8 1.2 92.7 80.4 15.35 


*Minus (—) indicates per cent decrease. 
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TABLE Ill 
THE INDUSTRIAL UNEMPLOYMENT SITUATION 
Source: State-City Employment Service, 
Department of Industrial Relatiors 
Ratio of Applicants to Help Wanted Requests 


Excess of Industrial Labor Applicants 
Over Help Wanted Requests 


EMPLOYMENT IN THE METAL TRADES IN OHIO 
January 1925 to May, 1926 
Average Month 1925 Equals 100 
Source: National Metal Trade Association 


a 
= 
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1925 1926 1925 - 1926 
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1925 1926 
* Aggregate of the Five Cities 


TABLE IV 
EMPLOYMENT IN METAL TRADES IN OHIO 
Average Month 1925 Equals 100 
Source: National Metal Trades Association 


July | Aug. | Sept. 
1925 1925 


Akron..........| 4.22 | 4.03 | 2.34 | 1.96 | 5.93 | 3.81 | 2.74 |°2.03 | 5260 | 5605 | 3495 | 2725 | 1006 | 1152 | 681 | 656 ie: 
Cincinnati... ..| 2.68 | 2.35 | 1.93 | 2.52 | 3.72 | 7.18 | 3.17 | 4.14 | 2130 | 1990 | 1539 | 1917 | 258] 377 : 301 Peg. 
Cleveland.......} 2.11 | 2.38 | 1.47 | 1.83 | 2.84 | 2.51 | 2.34 | 1.43 | 5820 | 8489 | 3559 | 5676 | 1155 | 1340 | 1277| 716 eee 
Columbus.......| 2.07 | 2.14 | 1.63 | 2.21 | 3.28 | 3.18 | 2.12 | 2.04 | 2566 | 2944 | 2195 | 3117 | 491 | 524] 308] 355 ae 
Dayton......... 1-70 : 674 | 423) 322 
330 | 3:38 | | 321 | 375 | 262 | 244 | 240 | 2604 | 2566 | 1305 | 2396 | 143 | 123| 14 | 228 
CHART V 

Firms | 1925 8 | 1925 1925 | 1925 | 1926 | 1926 | 1926 | 1926 | 1926 ae 

42 98) 9 | 100; 99| 100} 105| 106| 107| 105| 103 
Columbus... 19 93| 92] 103| 87| 8| 92] 99] 112] 116] 119] 122) 121] 114 
«> 110 : 97 | % 101} 100] 103 108 | 118 
214 | 98| 102| 106| 103| 96| 103| 104; 110| 106 
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20 per cent of the industry. The series representing 
the fluctuations of employment in this industry are 
shown in Chart VI. The base is the average month of 
1923. The indices for the earlier years will be pre- 
sented in a later issue of the Bulletin. The indices 
plotted are shown in Table V. 


CHART VI 


EMPLOYMENT IN FOUNDRY AND MACHINE SHOPS 
IN OHIO 


January to June, 1926 
Average Month 1923 Equals 100 


mit 


Payments 
100 7 
| of Wage 


January February March April May June 
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TABLE V 


EMPLOYMENT IN FOUNDRIES 
AND MACHINE SHOPS IN OHIO 


January to June 1926 
Average Month 1923 Equals 100 


Steel Works and Rolling Mills 


Preliminary indices showing the fluctuations of em- 
ployment in this, the second largest single industry of 
Ohio, are presented in Chart VII. The base for this 
preliminary series is also the average month of 1923. 
The Bureau will be able to present more representative 
data in the August issue of the Bulletin. The indices 
are given in Table VI. 


Blast Furnaces 

In Chart VIII and Table VII are presented the pre- 
liminary indices representing fluctuations in employ- 
ment by blast furnaces, a key industry in Ohio. The 
base is January, 1926. More complete data in terms 


of the 1923 base will be available for the August num- 
ber of the Bulletin. 


CHART VII 


EMPLOYMENT IN STEEL WORKS AND ROLLING 
MILLS IN OHIO 


January to June, 1926 
Average Month 1923 Equals 100 


2 
> of Wage Rainers 


January February Mar ch April May June 


TABLE VI 


EMPLOYMENT IN STEEL WORKS 
AND ROLLING MILLS IN OHIO 


January to June 1926 
Average Month 1923 Equals 100 


Number of Total 
WwW 


age 
Earners Payments 


CHART VIII 


EMPLOYMENT IN THE BLAST FURNACE IN- 
DUSTRY IN OHIO 


January to June, 1926 
January 1926 Equals 100 
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TABLE VII 
EMPLOYMENT IN THE BLAST FURNACE INDUSTRY 
IN OHIO 


January to June 1926 
January 1926 Equals 100 


| Number of Total 
W 


th WwW 


AGRICULTURAL PURCHASING POWER 


The chart showing the Bureau’s Index of Agricul- 
tural Purchasing Power, first published in the June 
Buletin, is repeated in this issue. The May index is 
preliminary and subject to later correction. On the 
basis of this preliminary index, it will be noted from 
Chart IX that agricultural purchasing power has 
reached 2 lower level than at any time since the early 
months of 1924. Snyder’s Index of Trade for May 
(preliminary) also reached a low level, 107. The Trade 
Index has not been so low since November of 1924, 
with the single exception of August, 1925. 


CHART IX 


Through an inadvertence, an error was made in the 
June Bulletin in listing the sources of the constituent 
series of the Agricultural Index. The Index of Farm 
Prices is computed by the U. S. Department of Agri- 
culture; the Index of Non-Agricultural Prices is com- 
puted by the U. S. Bureau of Labor Statistics; and 
the Index of Agricultural Movements is computed by 
the Federal Reserve Board. 


LABOR MANAGEMENT 


The Bureau in its studies in the field of industrial 
management has set up a classification intended to 
clarify the terminology and definitions essential to any 
intelligent and helpful discussion of problems and prac- 
tices. Basic to all subsequent discussion and research, 
the distinction between the areas of business and in- 
dustrial administration which lie in the fie'd of en- 
gineering, and those which lie in the field of manage- 
ment is recognized. Management may be regarded as 
an art constantly drawing upon and approaching sci- 
ence without itself quite achieving that strict and un- 
yielding accuracy of procedure which is the necessary 
and proper distinction of engineering. 

Industrial management falls naturally into two ma- 
jor divisions: production management and labor man- 


INDEX OF AGRICULTURAL PURCHASING POWER 
Since January, 1919 


Average Month 1919 Equals 100 


Index 


1919 


April 100.0 101.1 
Number of Reporting Firms... ... .| 4 | 4 
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agement. Financial management may be regarded as 
the control over these two major fields. Labor man- 
agement, in turn, for the purposes of the study now 
being tentatively issued to a selected critical group for 
test and revision, falls into two phases. One of these 
has to do with the disposition of matters arising out 
of the gathering together and direction of the activi- 
ties of numbers of human beings; this has become 
known as “personnel administration.” The other phase 
has to do with the controversial matters arising from 
the division of the product and the control of the tools 
of production. 

Personnel administration has been found to have 
become organized into (1) employment management, 
and (2) labor maintenance, and (3) labor administra- 
tion and control. Briefly: the first of these functions 
has to do with the handling of labor in its procure- 
ment, adjustments, and termination ; the second has to 
do with maintaining the competency, efficiency, and 
good-will of workers; and the third has to do with 
the budgeting, issuance, measurement, and control of 
labor as an item of cost in the product. 

The importance of having a clearly defined labor 
policy, of working out a competent set-up of records 
and controls, and of assuring justice and mutual con- 
fidence between employers, production executives, and 
workers, has been emphasized in this first section of 
“A Condensed Manual of Labor Management.” This 
first section covers employment forms, practices, and 
routines. It will be followed by later sections cover- 
ing “Labor Maintenance and Welfare Work,” and 
“Labor Administration: Budgeting and Controls.” 


ANNUAL CONVENTION OF THE ASSOCIATED 
ADVERTISING CLUBS OF THE WORLD 

The Twenty-Second Annual Convention of the As- 
sociated Advertising Clubs of the World consisted of 
a five day program of general and departmental meet- 
ings held in Philadelphia, June 20 to 25. 

The keynote of the meetings was the discussion of 
advertising as a stabilizer of business. In the general 
sessions the importance of advertising in protecting 
the public from fraud and its service in bringing about 
friendlier feelings between nations were cited as dis- 
tinct achievements of the Associated Advertising Clubs 
during the past year. Among the new projects to be 
undertaken during the coming year one of the most 
important is the educating of the public on the eco- 
nomics of advertising. 

Departmental sessions occupied two days of the 
Convention and were devoted to a discussion of adver- 
tising problems in special fields. Departmental ses- 
sions were held by the following groups : 


— 


Advertising Specialty Association 

Agricultural Publishers’ Association 

American Association of Advertising Agencies 
American Community Advertising Association 
Associated Retail Advertisers 

Association of Newspaper Advertising Executives 


Association of Newspaper Classified Advertising 
Managers 

Church Advertising Department 

Advertising Club Officers 

Direct Mail Advertising Association 

Federation of Women’s Advertising Clubs 

Financial Advertisers’ Association 

General Magazine Representatives 

Graphic Arts Department 

Insurance Advertising Department 

International Trade Conference 

National Association of Teachers of Advertising 
and Marketing 

National Association of Theatre Program Publish- 
ers 

National Industrial Advertisers’ Association 

Outdoor Advertising Association of America, Ine. 

Public Utilities Advertising Association 

Real Estate Advertisers’ Association 

Religious Press Department 

Screen Advertisers’ Association 

National Welfare Advertising Conference 

Window Display Advertising Association. 


Delegations were present from England, France, 
Germany, Canada, The Netherlands, New Zealand, 
Spain, Mexico, and other of the fourteen countries 
where advertising clubs exist. 

Two addresses of direct interest to many readers 
of the Bulletin were those given during the sessions 
of the Associated Retail Advertisers. “Advertising Rep- 
resentations and Its Responsibility from a Govern- 
mental Viewpoint” was discussed by Honorable W. 
Van Fleet of the Federal Trade Commission. He 
pointed out the economic difference between true and 
false advertising and the harmful effects to all adver- 
tising of the appearance of advertising statements in 
which the public has no confidence. As spokesman for 
the Federal Trade Commission he explained the part 
the Commission is taking in preventing unfair com- 
petition, having already dealt with almost every con- 
ceivable form of false advertising. He explained also 
the recent changes in the procedure of the Commission 
which make it more corrective ard less punitive. 

In his discussion he explained that early in its his- 
tory the Commission adopted the practice of holding 
conferences, known as Trade Practice Submittals, to 
endeavor to obtain the consensus of the trade as to 
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what was fair competition. These submittals were not 
as effective as they should have been because the 
efforts of the Commission were absorbed in dealing 
with complaints. A recent change in the procedure of 
the Commission has established a division of trade 
practice submittals with a directing head to instigate, 
supervise, and conduct these trade conferences under 
the control and with the approval of the Commission. 
In this division will be coordinated all the work inci- 
dental to holding conferences with the representatives 
of industries for the purpose of aiding such industries 
in adopting rules of business conduct looking to the 
elimination of harmful or unfair trade practices. 
Trade practice submittals may be requested by the 
Commission on its own initiative or asked for by a 
representative group in any industry. The Commis- 
sion has found that in highly competitive lines of 
business unfair methods of competition often spread 
rapidly and become generally practiced. In such a 
situation the matter can best be handled by a confer- 
ence of representatives of the industry rather than by 
proceeding against individual concerns. 

In his address Mr. Van Fleet praised the work of 
the various trade associations of the country and of- 
fered the cooperation of the Commission in making 
this work even more effective. 

Along the same line as Mr. Van Fleet’s address was 
the address of Mr. Edward L. Greene, Managing Di- 
rector, National Better Business Bureau, New York. 
From his nine years of vigilance work ,Mr. Greene 
brought many illustrations of the success of the Better 
Business Bureau in establishing fair practice and 
higher standards of advertising business. 

The National Better Business Bureau is now organ- 
ized and has branches in forty-four cities. These 
branches help to support the national organization 
and work with business men in the local field. The 
work of the National Better Business Bureau and its 
affiliated local bureaus falls into two divisions. In the 
first of these comes the work with retailers for fair 
advertising and merchandising. The Bureau attacks 
the accuracy of merchants rather than their honesty 
because it finds merchants fundamentally honest and 
interested in making honest business. The national 
work of the Better Business Bureau in this direction 
corresponds to some extent to the work of the Federal 
Trade Commission. These two bodies seem to be 
drawing closer together in their aims, trying to be 
corrective and constructive in their efforts rather than 
punitive. 

Another departmental meeting of general interest 
was the International Trade Conference presided over 
by Dr. Julius Klein, Director of the Bureau of Foreign 


and Domestic Commerce. This departmental meeting 
discussed the following subjects: 
A Look at the World’s Trade 
America’s Piace in the Export Market 
Possibilities of World Wide Cooperation in Market 
Development 
The Union of South Africa — Its Trade and Busi- 
ness Possibilities 
The Importance of Market Research in Interna- 
tional Advertising 
The History of International Advertising and Its 
Influence on the Peace of the World. 


It is interesting to know that, according to the Con- 
vention officials, the number of advertising women 
was the largest in the history of conventions of the 
Associated Advertising Clubs of the World. More 
than four hundred women were present. Most of 
them were Americans, since there are no foreign clubs 
of advertising women 

Among the important business matters passed on 
by the Convention was the changing of the name of 
the Associated Advertising Clubs of the World to the 
International Advertising Association and the elec- 
tion of the following officers: 

C. K. Woodbridge, President 

Rowe Stewart, Secretary 

Francis H. Sisson, Treasurer. 

Denver was selected as the meeting place of the 
Convention in 1927. 


THE TREND OF BUSINESS AND A REVIEW 
OF THE FORECASTS 

Stock Market 

During the month of June the trend of railroad 
stocks has been steadily upward. Industrial stocks 
have also improved even more than the rails although 
there were wider fluctuations, as will be noted under 
Table VIII. The net increase in prices during the 
month for the various industrial groups is of particu- 
lar interest in view of the current industrial situation. 
Next to the largest increase was shown in the stocks 
of 8 auto accessory companies. Notwithstanding the 
increased demand for certain auto accessories for re- 
placement purposes, the expected further decline in 
automobile production will certainly affect unfavorably 
the demand for auto accessories. The replacement 
demand is, however, the more important. The notice- 
able increase in the price of the 9 steel stocks was 
doubtless stimulated to some extent by the considera- 
tion that, on the whole, the steel industry has shown 
less reaction than during 1925 and that production is 
being sustained beyond expectations. The steel trade - 
showed unexpected firmness in the month of June. 
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It is particularly interesting to note how near the high 
prices of 1926 present quotations have attained in the 
case of the various groups of stocks. Moreover, the 
upward swing in the market has been accompanied by 
a material increase in collateral loans in the New 
York banks. The technical situation of the stock 
market is such that a very material decline would be 
caused by a prolonged continuation of the recession 
tendencies in a number of industries. At the present 
time, the average prices of a large number of stocks 
referred to in the Cleveland Trust Company Business 
Bulletin of June 15 are 16 times the average annual 
dividends of these securities. At the low point of 1924 
these prices were less than 14 times the annual divi- 
dend rates at that date. At the present time, the 
prices at which stocks are selling, as compared with 
their dividends, are only slightly lower than they were 
at a similar period last year. 


Iron and Steel 


The daily output of pig iron during the month of 
June was 107,844 tons as compared with 112,304 tons 
in May. The percentage of blast furnaces in opera- 
tion on July I was 59.62 per cent as compared with 
60.09 per cent on the first of June. The Iron Trade 
Review’s composite price of iron and steel products on 


—=== 


July 1 was $37.74 in comparison with $37.84 the first 
of June. Bars and shapes are established at 2c per 
pound, Pittsburgh, and plates at 1.9c. Prices and pro 
duction in iron and steel products have been main- 
tained above expectations and the showing of strength 
made by the industry has been one of the outstanding 
factors in the optimistic tone which has appeared in 
trade papers. However, examination of current tend- 
encies indicates that the reaction in iron and steel is 
somewhat deferred in 1926 as compared with 1925, 
The downward trend in automobile production and in 
building contracts and the downward trend of pro- 
duction in many other industries justify the expec- 
tation of a further recession in the iron and steel in- 
dustry during the succeeding months of the third 
quarter. 


Automobile Production 


The increase in the production of passenger auto 
mobiles in May of 1926 over May of 1925 as shown 
in Table IX was about .3 of 1 per cent. This repre- 
sents a slightly smaller increase over the corresponding 
month of last year than was shown in April. The 
figures on automobile sales secured from the important 
counties of Ohio, shown in Table X, also indi 
cate a further recession in June as compared with 


TABLE VIII 


STANDARD INDEXES OF THE SECURITY MARKETS 
COMMON STOCK PRICES—BY GROUPS 


Source: Standard Trade and Securities Service 


—1926 Range— 

Group May 28 June 26 High Low — In- 

67.6 66.2 78.5 64.2 —1.4 
124.4 128.2 137.2 121.9 3.8 
91.5 94.0 106.8 87.2 2.5 
155.6 164.2 175.4 149.6 8.6 
101.1 109.5 113.2 958 8.4 
6 58.4 58.6 71.4 56.5 a 
5 Telegraph and Cable... . 155.6 152.1 155.1 148.3 —3.5 
Rem 34.4 35.6 48.2 33.2 1.2 
147.7 148.1 152.1 139.3 4 
7 Tire and Rubber. ..... 45.3 48.9 69.5 44.0 3.6 
153.7 157.1 166.3 149.9 3.4 
16 Traction, Gas and Power 205.7 208.0 222.8 190.4 2.3 
18 Miscellaneous (Industrials) 194.3 202.7 203.5 176.7 8.4 


*Minus (—) indicates net decrease. 
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TABLE IX 


AUTOMOBILE PRODUCTION IN THE UNITED 
STATES AND CANADA—1925-1926 


Percentage Increase* Over Corresponding Period of 


Previous Year 
Source: U. S. Department of Commerce 


is Total Number Per Cent 
Month of Cars Increase 

5 
253,955 —26.40 
393,262 12.96 
274,227 3.38 

1926 
399,377 19.84 
394,781 0.00 


*Minus (—) indicates a decrease percentage. 


May. In each of the counties reporting, the increase 
of June, 1926 over June of 1925 was less than the 
corresponding increase of May over the same month 
The General Motors sales 
figures (see Table X-A) show a very close correspond- 
ence of sales each month with production in the in- 
It is conciuded there- 


of the preceding year. 


dustry considered as a whole. 


fore that June production figures in the automobile in- 
dustry will probably show a recession as compared 
with May. This accords with the estimate of The 


Standard Statistics Company in The Business Pros- 
pect of July 6 where the following forecast is given: 


TABLE X-A 


“Primarily, estimates indicate that June production 
not only ran substantially under May but that it failed 
for the first time this year to exceed the output for the 


corresponding period of 1925. 


Sales in June also 


follow a definitely downward trend, and were not in 
a few instances smaller than for that period of last 


year.” 


The report of sales of users in the Philadelphia 
Federal Reserve district, shown in Table XI, presents 
confirmation of the declining tendency of automobile 


sales. However, the report of the sales of The Gen- 
TABLE X 
REGISTRATION OF BILLS OF SALE OF 
PASSENGER MOTOR VEHICLES 
Per Cent Per Cent 
Increase Increase 
County New |Over Same} Used |Over Same 
Cars | Month of | Cars | Month of 
Month Previous Previous 
ear Year 
Cuyahoga County (in- 
cluding Cleveland) 
| eee 5776 24.9 7712 69.9 
4687 16.1 8045 41.1 
Franklin County (includ- 
ing Columbus 
1231 23.7 4336 29.2 
2000 32.6 5538 32.1 
1723 31.9 5679 39.5 
1459 13.0 5375 28.4 
Hamilton County (includ-| 
ing Cincinnati) 
1911 9.4 5404 62.8 
Montgomery County (in- 
cluding Dayton) 
524 | ——— | 1867 | ——— 
738 12.8 2388 37.7 
Summit County (includ-) 
May.. 1652 44.2 3914 79.8 
1253 6.4 3577 50.0: 


GENERAL MOTORS COMPANY 
Sales by Months, 1925 and 1926, Showing Percentage Increase* 
Over Corresponding Month of Preceding Year 


Dealers’ Sales to Users 


50.1 76,332 

75,864 16.3 71,088 115.5 


*Minus (—) indicates decrease per cent. 
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TABLE XI : in the case of balloon tubes and balloon casings. In the 
NSS er oe HIA case of high pressure inner tubes, the tendency of 
(14 Distributors) production and inventories was downward in April 
Source: Philadelphia Federal Reserve Bulletin The Standard Statistics Company, July 6, states that 
Ticrnsenes Chane original equipment sales showed a further decline of 
May, 1926 10 per cent during May as compared with a 12 per 
Som Apr 8. cent decline of the preceding month. It is also stated 
— 5.6% | —10.7% that current inventories indicate that June and July 
Cars under $1,000.................. + 0.2 — 08 automobile equipment sales will show a continuation 
of this downward trend. There has been an improve. 
eee ee ; ment in the sales of automobile tires for replacement 
Cars $1,000 to $2,000 .............. —16.1 —10.1 
$2008. + 4.6 — 1.7 Building 
Stocks of new cars..................-- —19.2 —18.1 The value of contracts awarded in 37 states east of 
the Rocky Mountains for June, as given in Table XI], 
—21.4 —17.4 
TABLE XII 
OF THE KOCKY MOUNTAINS FOR 
Retail sales, def. payment... +89 | +86 EAST OE YEAR ENDING JUNE, 1928 


So : F. W. Dodge Corporation 
eral Motors Company for May shows a trend con- — = Per Gen 
trary to that for the industry as a whole, the increase This Over 
over May of the preceding year being 61.9 per cent Month Values = {Same Month of 
as shown in Tab'e X. Likewise the sales to dealers, Apal, 1925 $547.0 139 
while less than in April, showed a larger increase over RARER REE Ane 7° 496.0 18.3 
May of 1925 than was shown in the case of the pre- ey eal ate a a 
ceding month. 589.7 66.4 
The report of the Rubber Association of America, ke 510.9 55.8 
dated June 11, shows a material increase in inventories January, 1926............... 443.4 50.0 
as of April and May in high pressue inner tubes, in  March....................-. 597.9 22.0 
ings, and also in balloon casings. The upward trend 547.8 ~20 


in production exceeded the upward trend of shipments * Minus (—) indicates a decrease percentage. 
TABLE XIll 


CONTRACTS AWARDED BY DISTRICTS IN THE UNITED STATES SHOWING PERCENTAGE INCREASE* 
OVER SAME PERIOD 1925-MAY, 1926 
In Millions 


Source: F. W. Dodge Corporation 


Middle 


Northern England Atlantic District eastern Central Northwest Texas 
New Jersey States States West 

Month Per- Per- Per- Per- Per- Per- Per- Per- 
Valua- | cent Valua-| cent | Valua-| cent Valua-| cent | Valua-| cent Valua-| cent | Valua-| cent Valua- | cent 


tion In- 


> 


$436.5 | 


* Minus (—) indicates decrease percentage. 
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ae State and New | Pittsburgh South- The The th 
in 
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oy tion n- tion n- | tion n- tion n- tion n- tion n- tion | i C 
crease crease| | crease| crease! omni | crease 
Des. $ 212.4| 110 34.1) 25 53 |$H3.5| —14|$67.5| 50 45 39 | $ h 
Jan...| 195.5 | 76 | 25.6 6 | 34.6| 60 1| 658) 79.1) 43 40} 138| 3 
Feb...| 104.9] 65 19.7] —19| 27.2| —29 2} 85.3| 83) 85.3 8 15| 162) 
Mar...| 157.7} 87! 346|—1]| 688 6 0} —18| 865| 71 | 130.2| — 3 | 12.1 | 67] 20.1] 10 sl 
Ape. | | 35.7 —37| 806| 59 | 126.4 | —20 25 n 
ay.. 0 5| 58.9| —18| 141.6 1; 40} —-13| 291) 12 
June..| 127.1 4 39.0| 53.1 18 51 | 51.7) —30| 1467; —19| 104| —17| 248) 2 


| 
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showed a decline of 2 per cent as compared with June, 
1925. While the value of contracts awarded has been 
showing a smaller increase as compared with the cor- 
responding months of last year, June is the first month 
to show an actual decrease as compared with the cor- 
responding month in 1925. The decline from May, 
1926, was about I per cent. However, the Pittsburgh 
district contracts awarded, shown in Table XIII, 
showed an increase of 51 per cent as compared with 
June of 1925. This increase from last year likewise 
represented a large increase as compared with preced- 
ing months of the current year, as shown in Table 
XIII. Chart III, page 3, showing emp‘oyment in the 
construction industry of Ohio, represents a down- 
ward trend if corrected for seasonal variation. There 
was an actual increase in the number of wage 
earners, however, in the month of June, which is to 
some extent in accord with the figures on the Pitts- 
burgh district as a whole. However, the total wage 
payments in Ohio to wage earners in the construction 
industry showed a distinct decline in the month of 
June as set forth in Chart III. Chart IV, which 
includes Cleveland, makes a different showing, how- 
ever, because of the large increase in construction there 
after the interruption of the construction strike. Tak- 
ing Ohio as a whole, the increase of both wage pay- 
ments and number of employees shows a large upward 
trend for the month of June corresponding generally 
with that shown for the Pittsburgh district as a whole 
(see Chart IV, page 6). 


Domestic Trade 

The wholesale grocery trade in Ohio for the month 
of May showed a decline as compared with May, 1925, 
so far as dollar sales are concerned. If sales were 
placed on the same price basis, the volume of sales 
for May would slightly exceed those for May of 1925. 
In the dry goods trade of Ohio the average daily sales 
for May showed a 10 point rise as compared with 
April and a 1.2 point rise as compared with May, 1925. 
The Fairchild Textile Apparel Analysis states that on 
the basis of reports received for the first three weeks 
in June, average sales for the month should show an 
increase over June, 1925. Sales in Boston, Atlanta, 
Chicago, and Milwaukee continued to gain over 1925. 


Industrial Production 

The Fairchild Textile Apparel Analysis, July 3, 
showed a distinct decline in textile production for the 
month of May, both as compared with the preceding 
month and as compared with May of 1925. There was 
also a decline in basic production (adjustment being 
made for seasonal variations). The National Metal 
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Trade figures, shown in Chart V, page 7, show a slight 
gain in June as compared with May, but a general 
downward trend from March to June. The employ- 
ment in foundries, shown in Chart VI, page 8, 
showed the same upward movement for the month 
of June, although the trend has been downward from 
the first of the year. In the steel works and rolling 
mills of Ohio, Chart VII, page 8, shows an upward 
trend both in number of wage earners and in wage pay- 
ments from the first of the year to date, the improve- 
ment in June corresponding closely to that shown in 
March. Table VII, page 9, shows an upward tendency 
in number of wage earners and total wage payments in 
blast furnaces during the month of June. All of these 
data in regard to the iron and steel industry confirm the 
same favorable reaction in iron and steel during the 
month of June that was noted in the current trade pa- 
pers published during the month. 


Foreign Trade 

The exports of the United States (see Table XIV) 
during the month of May showed a decline as com- 
pared with the preceding month simi-ar to that which 
was shown in May of last year. There was, how- 
ever, a larger decline in the imports, which resulted in 
an excess of exports of $38,000,000 for the month. 
During all of the preceding months of the year the im- 
ports have exceeded the exports. The exports and im- 
ports of the chief foreign nations are shown in Table 
XV. It is interesting to note that Germany is the only 
one of the important industrial European nations 
which is maintaining an excess of exports. The de- 
cline in exports for the month of May in the United 
Kingdom as well as the decline in imports was due 
largely to the general strike and the coal strike, which 
continues to be a disturbing factor. The iron and steel 
industry has been retarded by the coal strike. The 


TABLE XIV 


FOREIGN TRADE OF THE UNITED STATES FOR 
THE FIRST FIVE MONTHS OF 1926 


Showing Percentage Change from Same Period of 
Previous Year 
(In Millions) 


Source: Standard Trade and Securities Service 


Excess of 
Increase|_ 

$397.2} 11.0 | $416.8) 20.4 —$19.6 

352.9 48 388.5 16.5 — 35.6 
March..... 374.4| 17.3 443.1 14.9 — 68.7 
387.9 2.6 397.9 15.0 — 10.0 
May ee 356.0 4.0 318.0 | —2.9 38.0 
Total 
(5 months) |$1868.4 8.4 |$1964.3 13.0 —$95.9 


*Minus (—) indicates excess of imports. 
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TABLE XV 


FOREIGN TRADE 1925-1926 
Chief Industrial Nations 


Source: Federal Reserve Bulletin 


United Kingdom | 
(Thousand Pounds, Sterling) | 


France. 
(Million Francs) 


| Germany | Japan 
(Million Gold Marks) (Million Yen) 


Exports | Imports | Excess of 
Exports* 


Exports | Imports | 


Excess of| Exports | Imports | Excess of Imports | Excess of 
Exports* Exports* Exports* 


69,051 
69,330 
70,303 


128,907 
110,148 
112,681 
110,358 
104,278 
110,982 

98,745 

91,733 

97,925 
108,839 
114,693 
134,269 


117,689 
96,845 
106,864 
102,492 
81,190 


—59,856 
—40,818 
—42,378 
—49,481 
—40,074 
— 52,089 
— 33,919 
— 30,695 


60,380 
62,814 
66,400 
52,749 
45,760 


w 


697 
631 


N 


SESS 


& 


Totals 1926..| 242,343 | 423,890 |—181.547 


*Minus (—) indicates excess of imports. 


TABLE XVI 


INTERNATIONAL WHOLESALE PRICE INDEXES 
(In Terms of Gold) 


Source: Federal Reserve Bulletin 
Ger- 


many 


United | 
States 
(Bureau 
of Labor 
Statis- 


France 


*The Board’s indices were converted on the basis of changes 
in the dollar value of the currency unit. The average of the 
cable transfer rates for the month was used. 


greater activity in this country has doubtless received 
a favorable stimulus from the large reduction in output 
in Great Britain. While the exports and imports of 
the United Kingdom are larger in June they are still 
low as compared with the preceding month and still 
show a large excess of imports. 

Table XVI on international gold prices shows a con- 


tinued downward trend in France. Prices have ad- 
vanced in Germany. The German industrial situation 
is showing gradual improvement, as was indicated in 
the volume of foreign trade. The prices of securities 
there are maintaining a continued advance. The gen- 
eral monetary inflation continues to be a disturbing 
factor in the trade of the continental countries with the 
exception of Germany. Trade and industry in terms 
of inflated prices are very active in France; conditions 
are unstable on account of the monetary situation. 


TABLE XVII 


AVERAGE PRICES OF FARM PRODUCTS 
RECEIVED BY PRODUCERS 


Source: United States Department of Agriculture 


5-Yr. Av. June 
Aug. 1909-) Average 
July, 1914 | 1910-1914 


Cotton, per lb. . 

rm, per bu... 
Wheat, per bu. . 
Hay, per ton... 
Potatoes, per bu 
Oats, per bu... . 


Beef cattle, per 
100 Ibs 
Eggs, per dozen 


Butter, per lb. 
Butterfat, per 


16 July, 1926 J 
= 
Month = 
1925 
| | | 3.563 | 3,173 | 390 | 147 | 228 | 
February..__.. | 3.595 | 3,346 249 —494 | 164 284 | -12 r 
| 3.762 | 3,307 455 | 712 | —399 | 151 313 | 
x Ageil..........| 60,877 | 557 | 3,051 506 | 672 | I —409 | 168 258 | ~ 9 
. May..........| 64,204 | 640 | 2.969 671 732 | 1 —352 | 170 204 | ~ 3 b 
June..........| 58,893 | 507 | 2,991 516 | 688 | —384 | 181 201 
July ..........} 64,826 | 4 | 3,034 450 | 747 —433 | 211 171 40 P 
oe August........| 61,038 | 8 | 3,297 | — 39 | 727 | 1 —576 | 228 191 37 e 
oo Suptember..__.| 60,735 | | —37,190 oO | 4,317 | —467 | 780 | 1 —324 | 233 164 69 ; 
a October.......| 67,082 | ~41.757 | 5 | 4476 | —101 | 851 | —268 | 227 165 62 
November.....| 60,977 | —53.716 3 | 4574 | —381 797 894 | — 97 | 213 184 29 ! 
ae December......| 65,769 | —68,500 9 | 5.546 | —917 | 798 765 33 | 207 185 2 P 
1926 
ace January....... | —57,309 4.483 | —615 | 801 733 68 | 166 205 | - 39 , 
February... .... —34.031 5,244 | —835 | 788 721 67 | 160 243 | 8 
a Mesch......... —40,464 5.095 | —135 | 927 687 240 | 188 287 | -9 7 
April. ~49.743 5.020 | —667 | 782 729 53 | 161 t 
‘17MM 19.842 |—2.252 | 3.298 | 2.870 | 428 | 675 | 970 | —25 ‘ 
sees Eng- | (Fed- | (Fed- 
Rees Month land eral eral ( 
py! (Board Re- Statis- | 
of serve tical | Japan 
Trade) | Board*) tics) (Tokyo) 
January.....| 171 128 138 160 164 
seat February....| 169 125 137 161 165 ( 
tee March.......| 166 124 134 161 168 a 
May 59 | | | | te 
ee May........| 159 125 132 155 167 | 
oe June........| 158 119 134 157 173 
ptember. .. 118 126 160 164 
October.....| 155 110 124 158 164 ; | {333 | | 1906 
November...| 154 102 121 158 168 | 
January.....| 151 102 120 156 170 c 88. . 42. 
149 103 118 155 172 $ 11.87 | 12.16 | 11.82) 13.12 | 
eee March.......| 144 | 101 118 152 168 ce 69.7 71.8 84.4 | 244.8 = 
Apeil........ 144 99 123 151 169 c 39.9 41.8 48.3 39.5 38. 
$ 7.23 7.16 | 10.82) 11.97| 12.80 
See ce 21.5 16.7 26.1 | 25.2 | 257 
25.5 23.2 38.2 | 40.1 | 395 
Wool, per lb... .| 17.7 17.5 35.7 | 32.0 | 314 
Veal calves, per 
100 Ibs......| $ 6.75 6.77 | 8.18) 8.92} 965 
eo Lambs, per 100 
6.30 | 11.62) 11.78 | 12.07 
Horses, each. .| $142.00 | 145.00 | 81.00| 84.00| 83.00 


| 
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Paper prices are continually advancing. It is gen- 
erally understood that the present activity will be suc- 
ceeded by reaction and decline during the period of 
stabilization which must take place at an early date 
if the solvency of France is to be safeguarded. 


Agriculture 

Table XVII shows that the prices of cotton and corn 
received by producers gained slightly in June. Wheat, 
hay, and potatoes were lower. Meat prices received 
by producers were, on the average, a little higher. At 
present prices 100 pounds of hogs are worth 18.7 bush- 
els ot corn. This is an unusually high hog-corn ratio. 
The June 1 pig survey by the U. S. Department of 
Agriculture shows that pigs saved were 99.5 per cent 
of those saved last year. The sows bred for fa‘l far- 
rowing show a 36 per cent increase over last year. 
This increase, however, will not affect the total slaugh- 
tering before next spring. This justifies a forecast of 
continued high prices of pork for nearly a year. 

The Agricultural Situation of July 1 (U. S. Depart- 
ment of Agriculture) says: 

“An inquiry just completed by this Bureau, cover- 
ing 15,330 farms in all parts of the country, indicates 
a net financial return last year of $1,297 per farm, as 
against $1,205 in 1924, $1,020 in 1923, and $917 in 
1922.” 

The present indications are for a larger total wheat 
crop than last year. The unfavorable prospect in Eu- 
rope is one of the factors sustaining prices. It is too 
early to speak with any assurance in regard to the corn 
crop. The large carry-over in the case of corn and 
cotton are bearish factors for both crops. 

On July 1 the Crop Reporting Board of the U. S. 
Department of Agriculture found the composite condi- 
tion of all crops 6.4 per cent below the average July 
condition. The outlook indicates a reduction of 8.3 
per cent in corn production as compared with last 
year. Spring wheat condition is about the same as last 
year and the prospect is for a small increase over last 
year in winter wheat. 


BOOK REVIEWS 


Barton, R. L., A Study of 81 Principal Markets 
(Pub‘ished by the 100,000 Group of American Cities, 

15 North Wells St., Chicago, Ill., 346 pp., Price 

$10.) 

Through the courtesy of the Columbus Dispatch, the 
Bureau has been furnished with a copy of “A Study of 
81 Principal American Markets.’ This study is a 
collection of data on characteristics of population, and 
wholesale and retail distribution in 81 important city 


markets scattered throughout the country. The cities 
for which data have been collected are as follows: 


Akron, Ohio 
Albany, N. Y. 
Atlanta, Ga. 
Baltimore, Md. 
Boston, Mass. 
Canton, Ohio 
Chicago, Ill. 
Cincinnati, Ohio 
Cleveland, Ohio 
Columbus, Ohio 
Dallas, Tex. 
Dayton, Ohio 
Des Moines, Ia. 
Detroit, Mich. 
El Paso, Tex. 
Erie, Pa. 

Flint, Mich. 


Grand Rapids, Mich. 


Houston, Tex. 
Indianapolis, Ind. 
Kansas City, Mo. 
Kansas City, Kans. 
Los Angeles, Cal. 
Lynn, Mass. 
Memphis, Tenn. 
Milwaukee, Wis. 
Minneapolis, Minn. 
Nashville, Tenn. 
New Haven, Conn. 
New Orleans, La. 


New York, N. Y. 
Oakland, Cal. 
Oklahoma City, Okla. 
Omaha, Neb. 
Paterson, N. J. 
Peoria, Ill. 
Philadelphia, Pa. 
Portland, Ore. 
Providence, R. I. 
Richmond, Va. 
Rochester, N. Y. 
Salt Lake City, Utah 
San Antonio, Tex. 
San Francisco, Cal. 
Schenectady, N. Y. 
Scranton, Pa. 
Seattle, Wash. 
Spokane, Wash. 
St. Louis, Mo. 

St. Paul, Minn. 
Syracuse, N. Y. 
Toledo, Ohio. 
Troy, N. Y. 

Tulsa, Okla. 

Utica, N. Y. 
Washington, D. C. 
Waterbury, Conn. 
Wilmington, Del. 
Worcester, Mass. 
Youngstown, Ohio 


In the volume, space is given to a discussion of each 
of these markets. This discussion covers general mar- 
ket information on the particular city and its en- 
virons, together with a discussion of the merits of 
particular newspapers as mediums for national ad- 
vertising. In addition to this information, there is a 
tab'e for each city showing the characteristics of the 
population in the city proper and the towns within 
its retail trading area. For each city there is also given 
a table showing the number of retail and wholesale 
outlets. 

Figures on characteristics of population have, for 
the most part, been taken from the Bureau of Census 
figures, the actual figures of 1920 being used and sup- 
p-emented by figures giving estimates as of January 
I, 1925. The estimated figures have been obtained 
from the Bureau of Census, directory authorities, and 
town and village business men. Figures for the num- 
bers of automobiles were obtained from R. L. Polk 
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& Co. and apply to the year 1924; data for retail and 
wholesale outlets were obtained from the same source. 

The tables on Characteristics of Population, com- 
piled for each city, give lists of places of over 1000 
population in the city’s trading area. For this list of 
places it gives counted and estimated figures of Total 
Population, Number of Families, Number of Dwell- 
ings, Male Buyers 15 Years and Over, Female Buyers 
15 Years and Over, Automobiles in 1924, and Daily 
News Circulation of an important newspaper. 

The tables on Wholesale and Retail Distribution give 
the number of retail and wholesale outlets for the fol- 
lowing lines: Bakeries, Shoes and Leather Goods, 
Cigars and Tobacco, Men’s Clothing, Women’s Cloth- 
ing, Candy and Soft Drinks, Contractors’ and Build- 
ers’ Materials, Drugs, Dry Goods, Electrical Supplies 
and Appliances, Meats and Foods, General Merchan- 
dise, Fuel and Ice, Furniture, Hardware and House- 
hold Goods, Jewelry, Nove'ties and Toys, Oils and 
Gasoline, Produce, Stationery and Office Supplies; 
they give the retail distribution in Automobiles, Ac- 
cessories, Department Stores, Musical Instruments, and 
Plumbing. 

The chief value of the study is in the tabulation 
and arranging of these data, which are conveniently 
presented for reference. They are in such form that 
they can be used by sales and advertising executives 
in gaining information as to their markets, both dealer 
and consumer. 

Because the book has been compiled by an organi- 
zation of newspapers, the work lays itself open to the 
charge that it is printed to further the cause of na- 
tional newspaper advertising. Even though such a 
purpose be admitted, it would not need to prejudice one 
against its use since the data used in compiling the 
book have been drawn from unbiased and authorita- 
tive sources. 


BOOK REVIEWS 


Hardware Store Survey — 1926 Edition 
(National Retail Hardware Association, Indianapotis, 
Indiana. Price $1.00) 

The fourth annual survey of retail hardware stores, 
conducted by the National Retail Hardware Assccia- 
tion, has recently been pub!ished and made available 
for general distribution. The survey covers the opera- 
tions and financial position of hardware stores for the 
year 1925. It shows in very considerable detail the 
results obtained by something over 1,300 stores of all 
types and sizes located in communities of all sorts and 
in practically all parts of the United States. The anal- 
ysis of the figures submitted by these stores has been 
exhaustive and the report furnishes a tremendous vol- 


ume of information for the use of merchants interested 
in this field. 


In the analysis made by the Association the report. 
ing stores are classified according to size of com. 
munity, location of community, volume of business, 
profit on sales, and return on investment. Average 
margins, expenses, net earnings, and percentages of 
return are shown for stores in small towns and in large 
towns, for stores with a small volume and those with 
a large volume, for stores in New England and those 
in the far west. Not only is the average experience 
of these stores set forth, but this average is compared 
with the results obtained by the most successful mer- 
chants in each class, and informative comments are 
provided in connection with the significant items in 
the statements. 

The trend in business analysis away from the use of 
bare dollars and cents figures is illustrated by the in- 
troduction of numerous other units of comparison, 
The report gives attention, for example, to the number 
of persons employed and their salaries ; the volume of 
sales per sales person; the number of days’ credit al- 
lowed customers; the functional distribution of per- 
sonal services within the stores and similar subjects. 
Particular attention has also been given to making 
clear the meaning of the various figures and exp’aining 
the practice followed in dealing with such items as dis- 
counts, interest payments, and estimated jnterest on in- 
vestment. Not the least useful portion of the bulletin 
is the concluding section, which contains a brief il 
lustrative analysis of the weaknesses of a hypothetical 
individual concern whose results are compared with 
average and selected stores in its group and c!ass. 

The average margin of hardware dealers in 1925 
was, according to this survey, roughly 2514 per cent 
on sales. The total operating expenses (including an 
allowance for interest on investment) amounted to al- 
most 25 per cent, so that the net earnings on sales are 
shown as being only a little over one-half of one per 
cent. Return on investment, however, is shown as 
having averaged 9.78 per cent in the aggregate. Re- 
turns at about the same rate seem to have been stand- 
ard in the trade in recent years. Both margins and 
expenses appear to have been slightly larger in 1925 
than in 1924 or 1923, but the changes are not marked. 

The National Retail Hardware Association has con 
centrated on these ana'yses for several years and is at 
cumulating a large volume of information as to results 
obtained in the trade which must be increasingly valu- 
ab‘e to its members as time goes on. Its methods and 
conclusions wi!l repay the study of merchants in any 
retail line. 
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PUBLICATION OF THE BUREAU OF BUSINESS RESEARCH 


The publications of the Bureau of Business Research are of three types: 
(1) regular bulletins reporting results of studies conducted by the Bureau; 
(2) special bulletins presenting preliminary or informal reports of limited scope 
and of interest, primarily to certain trade groups; (3) monthly bulletins dealing 
with current business conditions, both in general and in special fields. 

Bulletins in the regular series, when available for general distribution, will 
be sent upon receipt of check. Bulletins in the special series will also be gen- 
erally available, but in limited quantities and subject to withdrawal on exhaustion 
of the supply. The list below contains the numbers, titles,.and prices of the 
bulletins so far published : 


Compensation and Expense of Ohio Wholesale Grocers-— Year, 
A Uniform System of Accounts for Retail Furniture Dealers (price to resi- 


Housewives’ Buying Habits in Columbus, Ohio— Year 1924 50 
Salesforce Compensation and Expense in Retail Furniture Stores of the 


The Ten-Payment-Plan of Retailing Men’s Clothing. 50 
The Construction Industry in Ohio 1.00 


Office Management Section 3 
Production Section 50 
Marketing Section 0 
Accounting Section 50 
Proceedings of Management Week (all sections — cloth binding) . 2.00 


NOTE — Series numbers of several Bureau publications were incorrectly stated in the 
June issue of this Bulletin. The above list should be used for reference and checking. 


REGULAR SERIES 
Title 


Price 


dents of Ohio, $1.00) regular price 


Ohio Valley— Year 1924 


SPECIAL SERIES 


Survey of Ohio Retail Dry Goods Advertising— Year 1924 
Survey of Ohio Retail Clothing Advertising — Year 1924 
Operating Results of Ohio Wholesale Grocers — Year 1923 
Operating Results of Ohio Wholesale Grocers— Year 1924 

Content of Advertising Courses in Colleges of Commerce — Agency Suggestions 
Sales, Outstandings, and Advertising of Ohio Retail Dry Goods Dealers—Year 1925 
Training for Retail Advertising 

Operating Results of Ohio Wholesale Grocers — Year 1925 


PROCEEDINGS OF MANAGEMENT WEEK, 1925 
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CONVENTION CALENDAR * 


July 28. Boston, Mass. -------- New England Association of Commer- 
cial Engineers. 
James F. Morgan, Secretary, 53 Devon- 
shire St., Boston, Mass. 
Week of August 16--.. Cedar Point, Ohio__.. The Ohio Retail Grocers’ & Meat Deal- 
ers’ Association. 
Homer N. McConkey, Secretary, 423 
Bushnell Building, Springfield, Ohio. 
September’ 2. Cincinnati, Ohio.-..-- Print Trades Association of Cincinnati. 
P. Rockwell, Executive Secretary, 
= Odd Fellows Temple, Cincinnati, 
io. 
September 13, 14, 15.-___ Columbus, Ohio----- -- Music Merchants Association of Ohio 
Rexford C. Hyre, Secretary, 805 Society 
for Savings Bldg., Cleveland, Ohio. 
September 16, 17_------ Cincinnati, Ohio-----. The Ohio State Foundrymen’s Associa- 
tion 
Arthur J. Tuscany, Secretary-Manager, 
5713 Euclid Avenue, Cleveland, Ohio. 


September 20 —24_-_-_Philadelphia, Pa. _..... National Association of Retail Clothiers 
and Furnishers 
Charles E. Wry, Executive Director, 509 
South Franklin Street, Chicago, III. 
Sept. Detroit, Mich. ~-----. American Foundrymen’s Association 
C. E. Hoyt, Secretary-Treasurer, 140 
South Dearborn Street, Chicago, III. 
September 28, 29, 30__.. Columbus, Ohio------_ Ohio Retail Dry Goods Association 
C. E. Dittmer, Secretary, 175 South 
High Street, Columbus, Ohio. 


Ontaber: 5, 6 7... New York City Wal- National Association of Manufacturers 
dorf-Astoria Hotel George S. Boudinot, Secretary. 
October 13, 14_-.----_- Atlanta, Georgia_-.._.. National Association of Marble Dealers 


Victor Mosel, Secretary, 648 Rocke- 
feller Building, Cleveland, Ohio. 
October 18, 19, 20__-_-- Buffalo, New York_-__ Grain Dealers National Association 
Charles Quinn, Secretary-Treasurer, 321 
Gardner Building, Toledo, Ohio. 
October 27, 28, 29, 30--. White Sulphur Springs American Institute of Steel Construc- 
W. Va., The Green- tion, Inc. 
brier. W. M. Wood, Treasurer, 285 Madison 
Avenue, New York City. 
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